L C B GROCERY
OPERATIONS
Spring Product Insight & Trends
Most Consumers make their plans 2 wks ahead of Easter
8 in 10 Canadians planned to celebrate

Easter in 2023

Gen X and Boomers are more likely to celebrate Easter
overall, while Gen 7 and Millennials are more likely to

travel for the holiday.

53% of those planning to Celebrate Easter make
their plans 1-2wks in advance

[v)
63 A) of those intending to celebrate Easter plan to buy
Food, and 25% are planning to buy Alcohol Beverages.

Upcoming Holidays:

St Patricks Day: Friday March 17, 2023
Easter: Sunday April 9, 2023
Victoria Day: Monday May 22, 2023
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e Over half of the consumers expect inflation or a potential
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e BT D5+ Clider . .
20,000 on their Easter celebrations.
60,000 Consumers are looking for different ways to save:
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B — * 33% said they will use more coupons, and 28% said they
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